The reality of the celebrity money machine

http://www.bbc.co.uk/news/magazine-15750260
Author Jo Piazza presents the main them from her new book `Celebrity, Inc.’, about people who are famous without any special talent. The `sex tape’ referred to was a home video which Kim Kardashian and an American singer made of themselves and which was publicly released without their consent.
TASK 1

Watch the video without looking at the transcript and answer the following questions:

1. When did the trend the author is discussing begin?  About 2002.
2. Who are the three people mentioned as examples of individuals who do get famous because of real talent?
Angelina Joli, Bradd Pitt, Jennifer Anniston, George Clooney
3. Whose example did Kim Kardashian follow in developing her own career?

Paris Hilton
4. How much money did the Kardashian family make last year?

$65 million.
5. Give TWO examples of jobs which the speaker says children wanted to have when she herself was a child.

Astronaut/fire-fighter/film actor/rock musician (ANY TWO)
TASK 2

Listen to the video again and fill in the missing words:

Celebrities don’t do anything without getting paid to do it. They’re getting paid to go to clubs and party, they’re getting paid to wear certain clothes and certain purses. Celebrity, Inc. is really a hard-nosed look at the busines of being famous, dissecting the Hollywood industrial complex that allows famous people to reap so much more money than the average American. Starting around 2002, there is this intense consumer demand for celebrity news and with that demand real celebrities, people with talent like Angelina Joli, Bradd Pitt, Jennifer Anniston, George Clooney, couldn’t fill that news hole, so celebrities had to be created almost as if out of nothing. This crop of what I like to call `faux-celebrities’, like Kim Kardashian and Paris Hilton, the entire cast of `The Hills’ and `The Jersey Shore’, their talent, if we had to name one, was their willingness to do absolutely anything in front of the cameras. And as consumers demanded more of them, corporate brands realised that they could piggy-back on the exposure.

Kim Kardashian really built on Paris Hilton’s business model of being famous for being famous. These are women with no discernible talent. She started out with this sex tape, but then she started branching out into consumer goods but as her reality show took off and her family also became famous, Kim was able to make money through product placement on the show, through selling pictures of herself and her family to the celebrity tabloids. She makes a ton of cash – her family made $65 million dollars last year. 
The problem is these people are absolutely role models these days. When I was growing up, kids wanted to be astronauts and fire-fighters, and maybe a film actor or a rock musician. But now kids are saying `I want to be a reality television star’. That is their goal.  There’s a lot of talk about how reality television has led to the decline of American culture and the problem, I think, is that we’ re not going to see it wane any time soon.  We can deride the fact that celebrities get these giant pay checks. We could also argue that it’s the greatest triumph of American capitalism because there is this great demand for celebrity culture. These people stepped in to fill it, they’re willing to do anything to maintain it and people don’t get paid if there’s not a consumer demand. That’s the reason that these faux-celebrities, continue to make such egregious amounts of money: consumers are willing to pay for it.
TASK 3

Match these words from the passage with their meanings:

1. celebrity




special ability 8
2. purse





take advantage of someone else’s efforts 11
3. complex (noun)



publicity 12
4. reap





example of how to do business 13
5. intense





famous person (especially in show business) 1
6. consumer 




small bag for carrying money 2
7. demand





group of persons or things appearing or produced at the 






same time 9
8. talent 





connected with large commercial companies
9. crop





collection of inter-connected buildings, ideas, activities 







etc.
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10. corporate
`



able to be noticed 14
11. piggy-back




start a new activity 15
12. exposure.




television that shows people carrying out their normal 






activities 18
13. business model



newspaper intended to be read by grass roots people 16
14. discernible 




someone who provides an example for others to follow 














17
15. branch out




someone who buys goods and services 6
16. tabloid





with a lot of activity in a short time  5
17. role model




becoming worse 19
18. reality television



obtain 4
19. decline




willingness to buy something 7
20. wane





keep going, keep in existence 22
21. deride





become less 20
22. maintain




extraordinary in a bad way23
23. egregious




regard something or someone as worthless 21







and ridiculous
TASK 4 

Answer the following questions

1. What is a `faux-celebrity’?    

Someone who is famous without having anything really special about them
2. What are the English and Chinese phrases used in Hong Kong to describe a similar kind of celebrity? 
Pseudo-model, leng mo
3. According to the author, who is really responsible for these people being able to make money so easily?

Consumers/ people who pay for information about them
4. Could anyone succeed in making themselves a `faux-celebrity’?
Generally good looks are required, so not just anybody qwwould make it
5. Can you explain the terms `hard-nosed’ in the first paragraph and `packing plastic’ in the extract from a song that ends the video?
Being realistic and not letting feelings of politeness etc. get in your way.
6. What is your own opinion about `faux-celebrities’
